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Objectives Having studied this paper, a student will be able to: 

a. Explain the concept of the various aspects of International communication & International Relations. 

b. Promote the understanding of regulatory, technological, political and cultural factors in communication. 

c. Understand global media agencies: to learn the function and organization of political institution and business      

industries and the social responsibilities of professional communicators. 

d. Reflect critically on the role of media and communication in social, cultural, economic, psychological, technological, 

political, legal, and other factors on communication processes. 

 

Unit- 0 Baseline Analysis: Course Objectives & Goal Setting, Understanding International 

communication, Global Media, International co-operation and relations. 

Unit- I Introduction 

 1. Introduction to International Communication 

 2. Political, economic and cultural dimensions of International communication 

 3. Communication and information as a tool of equality and exploitation. 

  

Unit- II International Media Agencies 

 1. Impact of new communication technologies on news flow 

2. International media agencies: Introduction to International newspapers, International 
television channels: BBC, CNN, NHK, CCTV, International radio channels: BBC, Voice of 
America. 

  



Unit-III Models of International Communication 

 1. UNESCO’s efforts in removing imbalances in news flow 

 2. MacBride Commission Report 

 3. New world communication order 

Unit-IV International Media Organizations 

 1. Media Monopoly and big five agencies (AP, UPI, Reuters, AFP, ITAR-TASS) 

 2. Media convergence 

 3. Mis-information and Information war- Media and Communication propaganda 

 4. Role of media in promoting humanity and peace 

 5. Market forces and media 

Unit- 100 Advanced Skills: Journal/magazine article discussion assignment; seminar 

 Presentation, E-resources. 
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